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How MPT Uses Text Messaging to Engage,
Strengthen Relationships and Drive Fundraising



“Your audience already loves your programming
-texting is a canvas to showcase it. Don't be afraid
to start. In a time of shrinking federal support,

SMS can deepen donor relationships and unlock
fundraising potential you didn't think possible.”

Jennifer White
Maryland Public Television
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Maryland Public Television

Maryland Public Television (MPT) is
Maryland’s only statewide
broadcaster and a proud PBS
member station. Headquartered in
Owings Mills, MPT reaches
audiences across Maryland, the
District of Columbia, and into parts
of Delaware, Pennsylvania, Virginia,
and West Virginia.

For decades, MPT has produced
award-winning content that
educates, informs, and inspires.
From cultural documentaries and
arts programming to public affairs,
science, and children’s education,
MPT serves as a trusted source for
millions.

MPT enriches lives and strengthens
all communities through the power
of media.

MPT reaches millions of viewers
across five states and D.C. as
Maryland'’s only statewide
broadcaster.




MPT’s Journey to Texting

Maryland Public Television (MPT) has always embraced innovation in serving
its community. From compelling documentaries to live events, the station
looks for new ways to engage and connect with viewers.

Like many public media stations, MPT relies on donor generosity to sustain its
trusted, educational programming. Yet traditional channels like direct mail
and email were no longer driving the same engagement. With inboxes
crowded and attention harder to capture, MPT needed a way to cut through
the noise and connect directly with supporters.

Text messaging offers a unique solution: reaching members instantly on their
phones with content that feels personal, familiar, and relevant. More than a
fundraising tool, SMS can become a bridge between beloved programming
and the supporters who make it possible.

Several years ago, MPT began exploring text messaging and conducted a few
“text to give” campaigns. But MPT wanted a way to enhance audience
communications. Organization leadership remained intrigued by the potential
of texting, but it was time for a different solution.

Everything changed when MPT partnered with Tatango. With a platform
purpose-built for nonprofits, MPT was able to successfully launch a texting
program designed around value-first engagement that sets the stage for
later fundraising appeals.

“Texting gave us the immediacy we needed.
Our members see the message right away and

engage at rates we've never had with email”

Linda Taggart
Maryland Public Television




% Launching the MPT Texting Program

Traditional engagement channels weren't delivering the same
impact. MPT wanted a way to keep supporters engaged in an
increasingly noisy digital landscape. MPT chose a partner that
was suited for all of their use cases and not be an additional
burden for their limited resources.

By partnering with Tatango, MPT turned SMS
into a high-impact channel.

Reach members instantly: Messages
delivered in real time, cutting through inbox MPT went

clutter. fully live with

Tatango in

Build two-way relationships: Polls,
surveys, quizzes and stewardship messages 5 weeks.
invite donor interaction.

Integrate seamlessly: Tatango can fit
directly into MPT's pledge drives, events, and
any key campaign.



< Building Blocks For Success

MPT didn't treat SMS as “just another channel.” They made it an extension
of the member relationship that public media stations are known for.

e Expanded List Growth: By incorporating SMS into pledge drives,
events, and broadcasts, MPT doubled their texting list in just the first
year.

e High Engagement: Campaigns averaged a 4.33% click-through rate,
far exceeding the nonprofit industry average from email of 2.6%.

e Multi-Use Strategy: Messages weren't only about fundraising — they
promoted events, celebrated programming, and invited feedback.

“When folks see it's a text from MPT,
they know it's something of value”

Jennifer White
Maryland Public Television




Texting In Action

MPT uses texting as a versatile tool to
engage and connect.

* Event Prornopon: . Text subscriber growth from
» Messages invite audiences to free January - August 2025!

events like the MPT Caregiving
Expo, driving registrations and
attendance.

e Programming Highlights:
Texts promoted special broadcasts
such as Antiques Roadshow in SR 6l e GRTISETEIE -
Baltimore, keeping members much higher than email!
tuned in and connected to
content they love.

e Fundraising Campaigns:
Campaigns like “1 @ MPT”
combined emotional messaging Valentine's Fundraiser
with matching gift incentives, has grown with texting
doubling impact and celebrating playing integral role!
community pride.

“When | get a text from MPT, it feels personal — like they
remembered me. That makes me want to give back.”

MPT Supporter
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' Best Practlces

ligelag! MPT
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1 Leverage beloved _.-.-:f__ P

programming — use
familiar shows and events
for mstant recognition.

l |
2 " Balance fund rﬂ@itﬁ- —

stewardship — mix
appeals with thank-yous,
implact stories, and event
invﬁtes_f. .

3 Empower supporters —
polls and surveys help-
shape programming and
strengthen relationships.

4 Integrate across channels
— coordinate SMS with
email and mail for
Maximum reach.




TEXTS THAT

Inspiring Messages To Further Your Cause

Celebrate and support Maryland Be authentic and address
caregivers with MPT. Caring for real community issues.

another can be an emotional, |
physical, and financial drain.

Join us for a day of connection, .
education, and self-care at our Use text to create

FREE Caregiving Expo - awareness of live events.
Saturday, August 2,10 am - 4 pm. |

For more details, please visit
https://bit.ly/MPTCaregivingExpo
This event is free but advanced
registration is recommended.
Click to register today
txt.mpt.org/01.

Make it easy to learn
and attend.
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TEXTS THAT

Inspiring Messages To Further Your Cause

Show Your Love for MPT

mpt(’;}' Tap into the real emotion
people have for your org.

SUPPORT MPT TODAY

SHOW YOUR LOVE

Celebrate your love for
Maryland Public Television
this February!

Your gift powers incredible
programs across arts, culture,
history, science, dramas,
mysteries, and more.

Show impact of giving
and create connections.

During our | @ MPT Campaign,
every donation made by 2/14
will be matched dollar-for-dollar,
doubling your impact. Donate

Create urgency of giving
and drive timely action.



TEXTS THAT

Inspiring Messages To Further Your Cause

ANTIQUES
ROADSHOW.
In Baltimore!

Catch the 3rd and final episode
of “Antiques Roadshow:
Maryland Zoo” airing tomorrow
at 8pm.

Appraisals include George
Patton’s gold WWI trench watch,
a 1949 Charles Loloma pot, and
1944 Joseph Erlanger’s Nobel
Prize & diploma. Discover which
one of these treasures is valued
at $150,000 to $200,000.

Leverage something

familiar and create trust.

Provide a timely
reminder and add value.

Add unique details to
drive engagement.
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Tole dl - GIZLCE A | esson for Public Media

At a time where many stations remain cautious about adopting new
tools, MPT has emerged as a leader. By framing texting as a connection
channel first, not just a revenue driver, the station earned buy-in across
departments and from senior leadership. Today, MPT maps its texting
strategy a year in advance while staying flexible to respond to urgent
opportunities.

With reductions in federal funding placing greater pressure on public
media, building lasting donor relationships has never been more critical.
Text messaging has already proven to be a reliable, high-impact way to
engage audiences, strengthen loyalty, and inspire giving - while
enhancing, not replacing, email and direct mail.

Looking forward, MPT will continue to grow its impact by:

e Expanding the use of polls, surveys, quizzes and sweepstakes
to engage audiences.
e Grow its SMS list through on-air promotions and digital campaigns.
e Coordinate SMS with email, direct mail and broadcast to maximize
engagement and reduce fatigue.

In a moment of change for public media, texting gives
every station the power to engage, inspire, and thrive.

“When leadership saw that people open texts within

seconds, they immediately understood the value.”

Linda Taggart
Maryland Public Television
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Tatango is the leading text
fundraising platform built for
nonprofits. Organizations rely on
Tatango to turn text messaging into
a trusted channel for donor
engagement and giving. With 99%
open rates, permission-based
sending, and the latest in Al-driven
optimization, Tatango ensures every
organization can easily maximize
fundraising results and build lasting
donor relationships.

tatango.com

NEXT
AEN

Your goals are NextGen's mission:

Partner with nonprofits to grow their
donor base and grow revenue.

In today’'s world, nonprofits must
always be “on”. We're there to help
you create and cultivate donor
relationships along a multichannel
personal journey, making sure you're
never leaving money on the table
and always maximizing revenue.

nextgenfr.com

Ready to Increase Donations?
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